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Meet Good Boi Marketing
At the heart of Good Boi Marketing is a passion for pets
and a commitment to the digital success of pet
professionals.The frameworks we provide in this checklist
are the EXACT frameworks we use to help our clients
scale. These strategies are proven to work and time
tested. 

Within the pages of this guide, you'll uncover a wealth of
insights and strategies tailored specifically for pet
professionals. Whether you're a seasoned professional or
just starting out, our aim is to provide you with
actionable knowledge that can elevate your online
presence and customer engagement.

Your journey toward digital marketing success begins
now. We invite you to immerse yourself in the strategies,
tactics, and insights presented in this guide, with the
confidence that you're in the capable hands of Good Boi
Marketing.



Lead Generation for Pet Professionals

In the realm of digital marketing, understanding the journey
potential clients take from initial awareness to becoming high-
quality leads is paramount. It's not about constructing a complex
sales funnel, but rather crafting a clear path that efficiently
converts prospects into valuable leads. An improperly structured
lead generation strategy can result in missed opportunities,
hampered growth, and disinterested prospects. Without a well-
defined route, potential clients might lose interest or direction,
which can limit your pet business's growth potential. In the
following sections, we'll guide you through the art of effective lead
generation, highlighting potential pitfalls to avoid and ways to
maximize your success in connecting with prospective clients.

Pillar 1: Awareness & Lead Generation

In this section, we'll explore the power of Facebook
advertising as a vehicle for creating awareness and
generating leads for your local pet business. We'll guide
you through the process of setting up a proper sales funnel
that covers every stage from creating awareness to
converting leads, ensuring a comprehensive approach to
your digital marketing strategy.



Pillar 1: Awareness & Lead Generation

Begin by identifying your
target audience. Utilize
Facebook's robust targeting
options to narrow down your
audience based on
demographics, interests,
behaviors, and location. This
ensures that your ads reach
the right people.

Facebook advertising is a dynamic tool that allows you to
connect with your target audience effectively. Here's how you
can leverage its capabilities to create awareness and generate
leads:

Step 1: Define Your Audience Step 2: Engagement Content

Share engaging and
educational content on your
Facebook page. This could
include tutorials, pet care
tips, or client success stories.
Encourage engagement with
your posts, such as likes,
comments, and shares, to
foster a sense of community.



Pillar 1: Awareness & Lead Generation

Create compelling awareness
ads that showcase your pet
related services. Use eye-
catching visuals and concise
messaging to grab attention.
Your goal here is to make pet
owners aware of your
business and services. These
ads can come in different
forms, like website traffic,
page engagement, and video
view campaigns. 

Now that you have engaging content and a defined audience, it
is time to build awareness and target your audience with Lead
Generation ads. 

Step 3: Awareness Ads Step 4: Lead Generation Ads

Implement lead generation ads
to capture potential leads.
These ads include a call-to-
action (CTA) button that allows
users to express interest in
your services by providing their
contact information. Optimize
your ad creative and CTA to
encourage sign-ups. Target
your defined audience, and
retarget people from the
awareness campaign. 



Tips & Best Practices

In the Lead Generation Stage, this is where the awareness
campaign pays off. You can retarget anyone who visited your
website, viewed your video for any length of time, interacted with
your page, or even target a previous customer list. This is where the
rubber meets the road. Use this campaign to begin asking for
business, offering incentives, and sharing further testimonials. 

Us vs Them style ads also work great during this phase, as people
may be comparing options. Differentiate yourself from the
competiton and share what makes you special! 

Retargeting & Lead Generation

In your awareness ads, you want to focus more on
informing your potential audience about your services. This
is why the ad objective is something like video views or
website traffic. Don’t worry, you’ll be retargeting these
people with your offers and conversion based ads as well.
Use informational videos or testimonials in this stage as
they tend to create the highest engagement. 



Lead Generation Checklist
Step 1: Define Your Audience

Step 2: Engagement Content

Step 3: Awareness Ads

Step 4: Lead Generation Ads



Website Optimization (SEO) for Pet
Pros

The digital landscape is teeming with potential clients seeking pet related
services, and SEO is your secret weapon to stand out. Here's why website
optimization matters:

Enhanced Visibility: SEO techniques help your website rank higher on search
engine results pages (SERPs), making it more likely for potential clients to
discover your services when they search for pet pros in their area.

Targeted Traffic: By optimizing your website for relevant keywords, you
attract quality traffic—people actively searching for pet related services—
increasing the likelihood of conversion.

Credibility and Trust: Websites that appear at the top of search results are
often perceived as more trustworthy and reputable by users, which can boost
your business's image.

Pillar 2: Local SEO and Website Optimization

In this section, we'll delve into the critical realm of website
optimization, specifically tailored for pet pros. We'll explore how
SEO (Search Engine Optimization) plays a pivotal role in enhancing
your online visibility and attracting potential clients to your pet
related business. Whether you're an established professional or just
starting out, these practical tips and best practices will guide you
through optimizing your pet business website to rank higher on
search engines, ensuring that your business gets the attention it
deserves.



Pillar 2: Local SEO and Website
Optimization

Optimizing your Google Business
Profile (GBP) is the first crucial
step in improving the online
presence of your pet professional
business. A well-optimized GBP
ensures that potential clients can
easily find your services when
searching for pet professionals in
your area. To achieve this, keep
your profile up-to-date with
accurate contact information,
business hours, and high-quality
images showcasing your
expertise. Encourage satisfied
clients to leave positive reviews
on your GBP to boost credibility
and trustworthiness, ultimately
attracting more clients to your
business.

Step 1: GBP Optimization Step 2: Review Generation

Generating and managing client
reviews is paramount for building
a stellar reputation in the pet
professional industry. Positive
reviews not only instill confidence
in potential clients but also
contribute to higher search
engine rankings. Encourage your
satisfied clients to leave reviews
on platforms like Google, Yelp,
and Facebook. Respond to
reviews promptly, addressing
both positive and negative
feedback professionally.
Showcase your dedication to
excellent service and client
satisfaction, further solidifying
your position as a top choice for
pet professionals.



Pillar 2: Local SEO and Website
Optimization

A seamless user experience (UX)
on your website is a critical factor
in retaining visitors and
converting them into clients.
Google's Core Web Vitals, which
assess factors like page load
speed and mobile-friendliness,
significantly impact search
engine rankings. Ensure your
website is mobile-responsive and
loads quickly to provide a positive
browsing experience. User-
friendly navigation, clear calls to
action, and easy appointment
scheduling contribute to a
smooth UX, increasing the
likelihood of visitors becoming
loyal clients.

Step 3: Core Web Vitals/UX Step 4: Relevant Content

Creating and sharing relevant
content is the cornerstone of
attracting and engaging your target
audience as a pet professional.
Educational blog posts, informative
articles, and captivating visuals
related to pet care not only
demonstrate your expertise but also
keep visitors engaged. Regularly
update your website with fresh
content to signal to search engines
that your website is active and
authoritative. By providing valuable
information that addresses pet
owners' concerns and questions,
you position yourself as a go-to
resource, fostering trust and loyalty
among your audience.



Tips & Best Practices

By integrating the following four steps into your SEO strategy,
you'll not only enhance your website's visibility but also actively
attract potential clients seeking pet professional services.
Dedication to GBP optimization, review generation, exceptional user
experiences, and the creation of pertinent content will enable you
to maximize your online presence and effectively connect with your
target audience.

Local SEO and Website Optimization

In the digital landscape, optimizing your website for search
engines (SEO) is the cornerstone of improving online
visibility and attracting potential clients. Here are four key
steps to elevate your website's SEO:



Local SEO and Website Optimization
1. GBP Optimization: Begin by optimizing your Google
Business Profile (GBP). Ensure that all information, such as
your business name, address, phone number, and business
hours, is accurate and up-to-date. Utilize high-quality
images that showcase your pet professional services.
Regularly post engaging content and updates on your GBP
to keep it fresh and appealing to both potential clients and
search engines.

2. Review Generation: Actively encourage your satisfied
clients to leave reviews on platforms like Google, Yelp, and
Facebook. Positive reviews not only enhance your
reputation but also boost your search engine rankings.
Respond promptly to all reviews, addressing any concerns
professionally. A consistent stream of positive reviews
signals trustworthiness to potential clients.

3. Core Web Vitals/UX: Ensure that your website provides
an exceptional user experience (UX). Google's Core Web
Vitals, including factors like page load speed and mobile-
friendliness, significantly impact search engine rankings.
Optimize your website to be mobile-responsive and ensure
swift page loading times. User-friendly navigation, clear
calls to action, and easy appointment scheduling contribute
to a smooth UX, improving visitor engagement.

4. Relevant Content: Regularly update your website with
relevant and valuable content related to pet care and your
services. Conduct thorough keyword research to identify
the terms and phrases potential clients are searching for.
Utilize tools like Google Keyword Planner to refine your
keyword strategy. Craft informative blog posts, articles, and
engaging visuals that address pet owners' questions and
concerns. By consistently delivering valuable content, you
not only position yourself as an industry expert but also
improve your website's search engine ranking.



SEO Checklist
Step 1: GBP Optimization

Step 2: Review Generation

Step 3: Core Web Vitals/UX

Step 4: Relevant Content



Thank you for your Download!

Now armed with valuable insights and strategies to elevate
your digital presence, it's time to take action. If you're eager to
explore how these proven techniques can drive growth for your
pet professional venture, we invite you to schedule a
complimentary marketing consultation with Good Boi
Marketing. Our expertise, industry know-how, and
personalized approach are at your service to help you achieve
your business goals. Don't hesitate to reach out today and
discover the difference effective digital marketing can make.
Schedule your free consultation now to embark on a path to
success in the pet professional industry.

Schedule Your Free Marketing Consultation

Thank you for taking the time to download our Digital Marketing
Strategies for Pet Pros and taking the future of your business into
your own hands! Hopefully this helps you get started elevating your
business in the digital space. 



THANK
YOU
Congratulations on
taking the future of
your business into
your own hands! 

www.goodboimarketing.com


